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O SBlLife

Apne live. Apno ke liye.

Recommendation: Buy
Current Price: 1,515
Key Highlights:

- Strong financial performance
with substantial revenue and net
iIncome growth.

- Robust market position with a
diverse product portfolio and a
wide distribution network.

- Expected revenue growth at 8%
CAGR over the next five years.




Company Overview:
History

Early Years and Establishment (2001-2007)
* 2001: SBI Life Insurance Company Limited was established as a joint venture
between the State Bank of India (SBI) and BNP Paribas Cardif. SBI held a
significant stake of 55.50%, while BNP Paribas Cardif held a minor 0.22%. The
remaining shares were held by public shareholders. Initially, the company
focused on leveraging SBI's vast branch network through the bancassurance
model to gain a foothold in the Indian insurance market.
* 2002-2003: The company introduced its first set of insurance products,
including traditional policies, unit-linked insurance plans (ULIPs), pension plans,
and health insurance products, catering to a wide range of customer needs.
* 2004-2005: Continued expansion of the product portfolio and distribution
channels. The company strengthened its presence in the market by forming
strategic alliances and partnerships, which helped in increasing its customer
base.

* 2006-2007: Achieved a significant milestone by becoming the first private
sector life insurer in India to achieve a positive profit after tax (PAT). This was a
testament to the company's robust business model and effective management

strategies. ’




Growth and Innovation (2008-2016)

2008-2010: Focused on expanding the reach and accessibility of insurance
products through innovative distribution channels, including digital
platforms. The company also enhanced its product offerings to include more
customer-centric and flexible insurance solutions.

2011-2012: Marked by significant growth in premium collections and
customer base. The company continued to invest in technology and
infrastructure to improve operational efficiency and customer service.

2013-2014: Further expansion of the product portfolio to include more
specialized insurance products tailored to the diverse needs of customers.
Continued focus on improving the claims settlement process to enhance
customer satisfaction.

2015-2016: Strengthened its market position by leveraging advanced
analytics and customer insights to develop more targeted and effective
marketing strategies. The company also focused on enhancing its digital
capabilities to provide a seamless and convenient customer experience.




Going Public and Modernization (2017-Present)

* 2017: SBI Life Insurance Company Limited went public, listing its shares on the
Bombay Stock Exchange (BSE) and National Stock Exchange (NSE). The IPO was a
significant milestone, marking the company's transition into a publicly traded
entity. Post-IPO, the company focused on digital innovation, advanced analytics,
and strategic partnerships to enhance customer engagement and operational
efficiency.

* 2018-2020: Continued emphasis on digital transformation and innovation. The
company launched several digital initiatives to streamline operations, improve
customer service, and enhance the overall customer experience. Strategic
partnerships and alliances were formed to expand the company's reach and
market presence.

* 2021: Celebrated its 20th anniversary with a strong market position and a
reputation for financial stability and customer-centricity. The company continued
to invest in technology and innovation to stay ahead in the competitive insurance
market.

The company implemented several initiatives to improve operational efficiency,
customer satisfaction, and market share. The annual report for 2022-23 highlights
the company's strong financial performance and continued commitment to
innovation and customer service. /

* 2022-2023: Focused on sustainable growth and enhancing shareholder value. '
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* Products and Services

. ?Boll Life offers a diverse range of products to cater to the various needs of its customers. The company's portfolio
includes:

* Protection Plans:

 These plans provide pure risk covers to protect the insured's family in the event of untimely death.
* They ensure financial security and peace of mind for the policyholder's dependents.

* Savings Plans:

* Designedto help customers save systematically.

* These plans aid in achieving long-term financial goals like buying a house, funding children's education, or preparing
for unforeseen expenses.

e Unit Linked Insurance Plans (ULIPs):
* ULIPs combine insurance coverage with investment opportunities.

* They allow customers to invest in a variety of funds, offering potential for wealth creation along with the security of life
insurance.

* Retirement Plans:
 These plans provide financial security post-retirement.
* Theyensure a steady income stream during retirement years, helping policyholders maintain their standard of living.



e Child Plans:

* Focused on securing a child’s future, these plans help in financing
education and other significant milestones in a child’s life.

* They offer a combination of savings and insurance, providing financial
support even in the absence of the parent.

 Group Plans:

* Tailored for corporates, these plans provide life insurance coverage to
employees.

* They are designed to offer comprehensive benefits, fostering employee
loyalty and satisfaction.



* Market Position:

* SBI Life Insurance holds a formidable position in the Indian life
insurance market:

* Market Share:
* Individual Rated Premium: 22.26% private market share.
* New Business Premium: 21.34% private market share.
* Individual New Policies: 27.31% private market share.

* Distribution Network:

* Bancassurance: Strong partnership with 14 bancassurance
partners.

* Agents and Brokers: Over 2.75 lakh trained insurance personnel,
63 corporate agents, and 129 brokers.

* Offices and Branches: 992 offices and 39,000+ partner branches
across India.

* Financial Strength:
* Solvency Ratio: 2.15, indicating strong financial health.

* Net Worth:3130.16 billion, demonstrating a solid capital
foundation.

* Profitability: ¥17.21 billion profit after tax, up 14% year-on-yeat.
* VoNB Margin: 30.1%, reflecting robust profitability.
* Market Leadership:

* SBI Life consistently ranks among the top players in the life
insurance industry in India.

* Known for its customer-centric approach and extensive distribution
reach, SBI Life continues to expand its market presence and
enhance its brand reputation




SBI Life's management team consists of experienced professionals
from the insurance and financial sectors:

¢ Innovation: Implementing new ideas to stay relevant and improve customer experiences.

e Customer Satisfaction: Prioritizing customer needs and ensuring high-quality service
delivery.

e Sustainable Growth: Committed to achieving long-term growth while maintaining
financial stability.

* Emphasis on digital transformation to enhance customer experience and operational
efficiency.

e Continuous training and development programs for employees to build a skilled and
capable workforce.

¢ Focus on sustainable business practices to contribute to long-term community welfare
and environmental sustainability.



* President & CEO: Mahesh Kumar Sharma

 Background: Mr. Mahesh Kumar Sharma is the
Managing Director and Chief Executive Officer of SBI
Life Insurance Company Limited.

* Experience: He has extensive experience in the
insurance sector, particularly in driving strategic
initiatives and enhancing operational efficiency.

* Focus: Under his leadership, SBI Life has focused
on digital innovation, customer engagement, and
expanding its market share.




CFO: Sangramjit Sarangi

*Background: Mr. Sangramjit Sarangi is the
President and Chief Financial Officer at SBI
Life.

*Education: He holds a Bachelor’s degree in
Commerce and Law and is a Fellow of the
Institute of Chartered Accountants of India.
*Experience: With 23 years of experience in
the life insurance and mutual fund industry,
he brings a wealth of financial expertise to
the company.

*Role: His role includes overseeing the
financial operations, ensuring financial
stability, and supporting the company's
strategic growth.

Chief Marketing Officer: G. Durgadas

*Background: Mr. G. Durgadas is the President of
Marketing (Zone 3) at SBI Life.

*Education: He is a Science graduate with additional
certifications from the Indian Institute of Bankers and the
Indian Institute of Insurance. He also holds a certification
from the Indian Institute of Corporate Affairs.
*Experience: With 32 years of experience in banking and
insurance, he has a deep understanding of the market
dynamics and customer needs.

*Role: As the Chief Marketing Officer, he is responsible
for the marketing strategies and initiatives aimed at
enhancing the company's market presence and
customer reach .



* SBI Life Insurance holds a formidable position in the Indian life insurance market:
* Market Share:

* Individual Rated Premium: 22.26% private market share.

* New Business Premium: 21.34% private market share.

* Individual New Policies: 27.31% private market share.
e Distribution Network:

 Bancassurance: Strong partnership with 14 bancassurance partners.

 Agents and Brokers: Over 2.75 lakh trained insurance personnel, 63 corporate agents, and 129
brokers.

* Offices and Branches: 992 offices and 39,000+ partner branches across India
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Market Leadership

* SBI Life Insurance Company Limited is a leading player in the Indian life
insurance market, characterized by the following:

Consistent Top Ranking:

Market Share in Individual Rated Premium: 22.26% among private players.
Market Share in New Business Premium: 21.34% among private players.
Market Share in Individual New Policies: 27.31% among private players.

Extensive Distribution Network:

* Bancassurance: Partnership with 14 bancassurance partners, leveraging the
vast branch network of the State Bank of India.

* Agents and Brokers: Over 2.75 lakh trained insurance personnel, 63 corporate
agents, and 129 brokers.

* Branches and Offices: 992 offices and more than 39,000 partner branches
across India, ensuring widespread reach and accessibility.

* Customer-Centric Approach:

* Customer Satisfaction: SBI Life's focus on understanding and meeting
customer needs has resulted in high customer satisfaction and loyalty.

* Innovative Products: The company offers a diverse range of products,
including protection plans, savings plans, ULIPs, retirement plans, child plans, and
group plans, catering to various customer segments.

* Digital Initiatives: Implementation of digital solutions and advanced analytics
to enhance customer experience, streamline operations, and provide convenient
service.
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* Economic Growth and Demographic Advantages

* India's economy is poised for strong growth, with an average annual real GDP growth rate of
6.7% projected between 2022 and 2032. This makes India the fastest-growing G20 economy over
the next decade. The per capita GDP is expected to nearly double during this period. A healthy
external debt to GDP ratio and substantial foreign exchange reserves further create a favorable
environment for the expansion of the life insurance industry.

* Under-penetration and Growth Opportunities

* Despite being among the largest globally, the Indian life insurance sector still faces significant
under-penetration. This presents a substantial growth opportunity, particularly as disposable
incomes rise and financial security awareness increases. The life insurance premiums are
expected to grow annually by 9% in real terms by 2032



Key Drivers and Strategic Initiatives

* Demographic Profile: The vibrant population, especially within the age group of
25-64, serves as a catalyst for sustained expansion. This demographic advantage is
expected to support long-term growth and prosperity.

* Digitalization and Regulatory Support: Recent regulatory developments and
increased digitalization are expected to support market growth. New regulations aim
to improve insurance penetration, attract capital inflows, and facilitate the entry of
specialized players.

* Product Innovation: The pandemic has heightened awareness of financial
protection, prompting companies to develop innovative products catering to
specific consumer needs. This has further increased the potential for growth in the
life insurance industry.




= B at [-T414
Prarticilars Saioo March 31, 2023 | March 31, 2022

SOURCES OF FUMDS

Shareholders’ Funds o ’ )
10000 94
119 2%

= el

Sub-Togal 130,174,821 114,223,124

Pulicyholders’ Funds ’ )
A gl - il

Ba la nce AddFairvaechargelliked) TGRS0 149459373
Sheet WOthen T anasia - 12099
Total Linked Liabilities |Refer note no. & of Schedule 14 {C]) 1432555405 1,426 253,059

Sub-Total X954, 363 352 2,555,912442

Tow T swwseesss aemorioe
APPLICATION OF FUNDS

Inveestments
121
4 -
2200,12
Currernt Aszeis
=164% 21

i . ; ; 2 FEIASD

Sub-Tozal (A 412 RAD 74,157 349




Profit and

Loss sheet
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Key Ratios

Market Cap T 1,53,181 Cr. Current Price <1529 High / Low < 1,572 /1,251
Stock P/E 80.9 Book Value T 149 Dividend Yield 0.18 %

ROCE 14.9 % ROE 13.6 % Face Value < 10.0




AT
mw ‘nllll mm’n:w

i
l ‘ :
!

lll

il %m
il

A '
ll mm mmnmw

S\

T

o1l ]\ ]?'i

"""Conclusion

s FinalRecommendation:Buy

Bl Life’s strong financial health, competitive market position, and growth potential justity ervaluation.
POMmpany’s consistent performance, robust distribution network, and strategic initiatives position ItW
growth. The target price of 7?68 per share reflects the intrinsic value derived from the DCF analysis and comparabIl€

compan analyS|s
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