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About the Company:
• Mrs. Bectors Food Specialities Limited (MBFSL) is one of the leading companies in the 

premium and mid-premium  biscuits segment under the “Mrs. Bector’s Cremica” brand 

and is the largest exporter of biscuits from India. 

• The Company is also a leading premium bakery player under the “English Oven” brand, 

which is also amongst the fastest growing premium bakery brand in India.







History of the Company:
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About the Management of the Company:



Industrial Analysis:
• India's food processing sector is one of the largest in the world and its output is expected to 

reach US dollar 535 billion by 2025-26.
• Over two-thirds of India's 1.4 billion people are young with growing incomes which also creates a 

large market for food products. Increasing organised retail penetration is offering a wide range of 
options to consumers too.

• The government has launched production linked incentive scheme for food processing industry 
(PLISFPI) to support creation of global manufacturing champions come insulate with India's 
natural resource endowment and support to Indian food brands in international markets with an 
outlet of 10,900 crores.

• Indian package food retail market was valued at Rs.9378 bn in FY23, contributing 18.9% to the 
total food and grocery retail market which was valued at Rs. 51640 billion in FY 2023. Do Indian 
food retail remain dominated by unbranded products. Food in package form is growing at almost 
double the pace of the overall market and it is expected to contribute 20.5% of the total food 
and grocery sales in India by FY 2025. Packaged staples (37%) are major contributors to the total 
package food market, followed by other packaged food (36%) such as snacks bakery biscuits etc, 
dairy(19%), beverages (6%) and meat (2%).



• Other packaged food markets (snacks, bakery biscuits etc.) is value at rupees 3383 billion in FY 
2023 and seeing significant growth postcode due to urbanization, change in consumer taste and 
lifestyle and variety of package food that is readily available. It is estimated to grow at a 15% CAGR 
by FY 2026, which is the higher at compared to 8% CAGR of the overall packaged food industry 
growth rate.

 
• During 2022-23 the domestic packaged food industry witnessed sluggishness being impacted by 

high commodity prices, rising interest rate and a generally subdued sentiment.



• The Indian biscuits and bakery retail market is valued at Rs. 570 billion and is expected to grow at 
10.5% CAGR over the next 3 years to reach around Rs. 770 billion by financial year 2026. The 
market has grown at and 8.2% CAGR in the last 3 years.

• Biscuits and other snacking bakery products such as rusks, wafers and tea cakes contribute almost 
Rs 513 billion or 90% to the total market. The remaining 10% is contributed by bread (buns, pizza 
base, loaves) which account for 57 billion.



• Indian biscuit market is dominated by branded players with the 95% share. Penetration of branded 
biscuits will continue to grow because of increasing consumer preference and disposable income.

•  India has the lowest per capita biscuit consumption in the world at 2.5 to 2.6 kg, compared to over 
4.25 kg in South East Asian countries like Singapore, Hong Kong, Thailand and Indonesia and more than 
10 kg in the US and Western Europe. This gap creates an opportunity for market players to grow and 
extend the organised market for biscuits and bakery items over a multi decade period.

• The market for mid premium and premium biscuits is expected to grow to Rs. 504 billion by 2024-25 at 
a 9.5% CAGR which is faster than the mass biscuit growing at around 8.5%.

• As per Technopak, Indian biscuit exports have maintained the share of two percent of total global 
exports by value since 2019.

• The breads industries dominated by branded companies with about 55% market share the unbranded 
segments constitute those in the cottage industry processing local products. In terms of zonal 
consumption, the north leads the industry with an estimated 32% share, followed by the west south 
and East are at about 27%, 23% and 18% respectively.

Biscuits Type Rate

Mass-end Below 100/kg

Mid Premium 100-200/kg

Premium Above 200/kg



Overview of Company’s Manufacturing units:



Capacity Planning:
• Addition of two new biscuit lines at Rajpura (commissioned in Q2 financial year 2024).
• Establishment of Greenfield biscuit plant in Madhya Pradesh (expected commissioning by Q3 FY 

2025).
• Establishment of a bakery plant in Khopoli (expected to be operationalised by Q3 FY 2025).
• Expansion of bakery capacity through a bakery plant in Bhiwadi (expected commissioning by Q3 

FY 2024).

Shareholding Pattern:



Company and it’s subsidiaries:





STRENGTHS 1.Brand value
2. Vast distribution network 
3. Larger supplier of biscuits to canteen stores department of GOI, 
this companies also an approves supplier of Indian railways and 
North India.
4. The company has innovative offerings packaging and 
commitment to quality keeping in mind the changing consumer 
preferences. 
5. 100% self manufacturing.

WEAKNESSES 1. Lack of brand awareness and availability of the company's  
products among the general public outside Northern India.

2. Reliance on retail outlets and small supermarkets to display 
products on their shelves.

3. Prohibition on range of products that can be manufactured.
 4. No long term contracts with QSRs.

OPPORTUNITIES 1.Increasing demand for biscuits and buns.
2. Exports 
3. Distribution channel.

THREATS 1. Cut throat competition 2. Decrease and demand and rural areas. 
3. Increasing cost of supply chain and transportation. 4. Increase in 
prices of raw material.

SWOT Analysis:



Porter 5 Forces Analysis:
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Financials:





Financials:
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Conclusion:

Investors are recommended to buy MBFSL because 
company has tremendous growth opportunities in the 
regions outside northern India and is giving a cut throat 
competition to its peers, it can easily manage its short 
term as well as long term obligations. Its PE ratio is also 
justifiable. Company can easily repay it’s debt and has a 
very high Interest Coverage ratio.


	Slide 1: Report on Mrs.Bectors Food Specialities Ltd.
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25
	Slide 26
	Slide 27
	Slide 28
	Slide 29
	Slide 30
	Slide 31

